
Andrew is a Deloitte-qualified
Chartered Accountant with a systems
bias. Since 2003 he has been
redesigning process flows, managing
system implementations, and building
financial models that deliver solid
insights and are error free. He’s worked
with some of the world’s leading
brands such as BP and Credit Suisse.
When not at work, he’s often found on
a yoga mat or running on Wimbledon
common. Andrew can make Excel and
Power BI do almost anything.

Tim has spent more than 15 years
driving efficiencies out of large
multinationals' business processes,
using technology and some very good
people. He’s an MBA graduate from
Macquarie University, Australia and a
strong proponent of solid decision
making backed by analytics. When not
at the office, he’ll probably be
spending time with his young family.
Tim is a self-confessed museophile.

Prior to joining Stonefield, Simon was
head of M&A at a listed plc and, before
that, Group Finance Director of an
international logistics, freight
forwarding and supply chain specialist
with global revenues of £150 million.
Following qualification as a Chartered
Accountant, Simon worked as a
corporate financier for Deloitte and
then Grant Thornton. He’s passionate
about using data to drive commercial
outcomes. In his spare time Simon
enjoys sailing and watching cricket.
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Stonefield Advisory continues to grow. Our team is expanding, and
our focus for 2021 remains on “always being better.” Customer, Quality
and Service are the legs around which our business is built, and this
will not change.

The Quarry, our technology solution is developing steadily, and we
have some useful functionality improvements in the pipeline this year.
The Quarry, alongside our team of experienced developers, is fast
becoming the core tool around which our clients build a totally
outsourced data solution. It’s an exciting time to play in the field of
data analytics and we’re increasingly bringing predictive analytics to
our solutions. We look forward to discussing this with you soon.

2021: Trends in data analytics -
Stonefield Advisory is leading the way.

Consuming data has never been easier. The migration
to cloud has driven the “as a service” narrative and now
more than ever, services previously produced,
supported and managed in-house are being contracted
out in a virtual manner. Just as internal data centres are
becoming redundant, so are expensive, time consuming
and difficult to manage internal data solutions.

Consuming the solution as and when you need it, is fast
becoming the norm, reducing capital expenditure
investments. Cost efficiency is also improving,
especially since underutilised system capacity is no
longer a problem and expensive internal teams of data
analysts are no longer required.

Stonefield delivers Data as a Service via our 100% fully
supported online capability, The Quarry. The Quarry
enables customers to upload data and interact with
their dashboards, customised by the Stonefield team.
Stonefield manages all aspects of the back-end, from
data management and data security to your dashboard
design and support. The only requirement of a client is
that the data inputs are of a high quality in the first
place. The time taken to gather your requirements in
the first place – typically a 1-hour remote conversation -
usually suffices.

The Quarry is a cost effective, well supported DAAS
solution that turns around insights and dashboards far
more quickly than any internal team. The Quarry has a
99.99% up time, and support 6 days a week from 8am-
6pm with a 2-hour turnaround time on queries.

Data as a Service (DAAS): Data Democracy & Data-driven
decision-making:
The scientific school of management has always placed
a high premium on the value of quality data for
decision-making purposes. Ford pioneered and drove
strategic advantage from the development of the field
in the 1930’s, but unlike Ford most organisations have
struggled to generate and interpret data. The
innovations around the IOT and the Cloud have made
the process of harvesting and modelling data in near
real time, simpler than ever. In essence, data has
become democratised and is no longer the domain of a
data team or data scientists in a separate department.

Managers are now close to being expected to be data
literate and to consume, interpret and act on data
insights as an everyday task. Increasingly, data training
and orientation is becoming a key enabler for
managerial success, and Stonefield is well placed to
provide bespoke training solutions.

Stonefield provides practical help, getting both public
and private data connected, modelled and working, for
managers and business owners alike. We keep it simple,
and make it great.



Technology is
driving the data
revolution - and
we love it

We’re increasing our estimated daily production of
data per person at a significant rate. This trend will
likely continue given that only about 60% of all the
people on earth are digitally active and Africa, the
planet’s second-most-populous continent, has been
exhibiting the fastest growth rate of 12,000% from
2000 to 2020.

It’s been suggested that by 2030, 90% of all people
above 6 years of age will be on the internet fuelling
a massive production of data. This vast “data
engine”, will certainly drive noise and complexity in
the data field. The complexity, opportunity and focus
on data will in turn drive challenges around ROI.

Data on its own has little innate value. It needs to be
invested in, worked, and used in order to add value.
Managers will need to know which data sets are
generating value, which data sets are worth
investing in, and which data sets are not. The
journey to treating data as assets, and valuing it on
the balance sheet is an underexplored domain. The
data analysts at Stonefield are working closely with
clients to identify bankable data sets, and drive real
returns from these.
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Data and ROI - much more of it,
and more expected of it.

We love data and especially enjoy
making it work and add to the bottom
line. Doing this requires not only smart
data-literate people with a business
owners’ mind-set, but a toolkit that
works too. Below is a summary of three
technologies we think can add real
value.

Microsoft Power BI. Most
people will have Power BI on
their laptops; it comes free as
part of an MS subscription
which means like Excel, it’s

easily accessible. It’s a good tool with the capability to
produce data visualisations in a way that Excel can’t. The
downside is that collaboration isn’t the most intuitive to
operate and like all capability, it does require constant
investment in time to become properly proficient.

Microsoft Purview. This
solution might not be in
general circulation with
Microsoft, but we like what
we see, and it starts to

address some of the real challenges organisations have
with data governance. Crafting an up-to-date map of
your data landscape with automated data discovery,
data classification, and end-to-end data lineage is easy.
This helps to address the challenge of empowering data
consumers to find trustworthy data. It’s especially useful
in that it assimilates data sources from the cloud with
traditional on-premises solutions. Knowing where your
data is stored, and the journey it takes through the
organisation, is a big step forward in driving data
security and governance. This is critical considering the
sheer quantum of sensitive data likely to expand into
the future.

IBM’s TensorFlow. While
certainly much more complex
than MS Excel or Power BI, as
far as Machine Learning
platforms go, this is relatively

simple to learn and work with. The system uses neural
networks to categorise images as a result of the creation
of relationships between seemingly unrelated sets of
information. This then provides a level of predictive
power. Simple examples include using pictures of fruit in
supermarkets to inform stock levels, or images of car
seats on the production line to inform quality issues
ahead of shipping. In the latter, small creases of a
certain dimension and position in the leather, informed
the decision to ship or not. The technology was trained
using the experienced eye of the client and a large
sample of similar images extracted off the factory floor
itself.


